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Hjemmekino is the magazine for anyone with a passionate

interest in hi-fi and home theatre, TVs, gadgets and
job is to enlighten and inspire our readers,

WHICH TV SHOULD YOU BUY? WHAT DOES
BLU-RAY ENTAIL, AND HOW DO YOU GET
PERFECT ACOUSTICS AT HOME? WHETHER
YOU'RE JUST AN ENTHUSIAST OR WORK

IN THE BUSINESS, HIEMMEKINO IS YOUR
ULTIMATE GUIDE TO THE AV WORLD.

sis and comparison,

accessories. Our
efully in an entertaining and comprehensive way; We

hop
orting

do this by testing nearly every product released, rep
y close attention

on the current news, visiting consumer shows, and paying ver

to everything that happens in the world of home electronics.

e coverage and intimate knowledge of

Through extensive testing, analy:
By offering our readers extensiv

we aim to inspire them to take their hobby to a

Hjemmekino provides both the professional and gen-
eral user with facts, findings and evaluations required
to make an informed decision. You might want to learn
more before purchasing an expensive new product, or
perhaps you work in the field and need to keep up with
the latest news. Each issue will bring you in-depth tests
of TVs, hi-fi equipment and home theatre products. You

can also enjoy interviews, learn a new trick or two with
dates.

cutting-edge products,
higher level and to get the most out of their equipment. Each year, our rea

spend significant amounts of money on their hobby; some even refurbish their

homes, creating dedicated rooms for either home
ust regarding electronics and products,

ders

theaters or music. They are

early adopters of new technology, not j

but also of form and function. They are passionate, opinionated, and deeply

interested in reading about relevant news and events.

Hjemmekino — bringing you the best in home entertainment!
Havard Holmedal, editor-in-chief
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Full page:

Spread:

HJEMMEKINO IN BRIEF

w/bleed:
220 x 307 mm
w/o bleed:
210 x 297 mm

wi/bleed:
430 x 307 mm
w/o bleed:
420 x 297 mm
Print area:
410 x 287 mm

Vertical
1/2-page:

Releases: 11 issues per year
Circulation: 14 000

Price: 79 NOK

Audience: Male

Horizontal 1/2 page:
Print area: 180 x125 mm
200 x 287 mm

Age group: 15-45 years
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EDITOR-IN-CHIEF: FORMATS AND PRICES
Havard Holmedal FORMAT NON-BLEED BLEED PRICE
havard.holmedal@hl-media.no Spread (2 x 1/1 pages) 410 x 287 mm 430 x 307 mm 54.990,-
Phone: (+47) 907 43 646 171 200 x 287 mm 220 x 307 mm 29.990,-
1/2 horizontal 180 x 125 mm - 19.990,-
Marketing and advertising 1/2 vertical 95 x 277 mm - 19.990,-
1/3 horizontal 180 x 78 mm - 14.900,-
CHIEF MARKETING OFFICER: 1/3 vertical 59 x 275 mm - 14.900,-
Anders Larsen . 1/4 vertical 44 x 275 mm - 11.900,-
anders.larsen@hl-media.no 1/4 horizontal 180 x 52 mm - 11.900,-
Phone: (+47) 905 14 866 1/4 (2 columns) 92 x 130 mm - 11.900,-

MEDIA CONSULTANT:
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Kristian Walby
kristian.Wa/by@hl—media.no Page 2-3 410 x 287 mm 430 x 307 mm 59.990,-
First right 200 x 287 mm 220 x 307 mm 34.990,-
Phone: (+47) 484 85 000 1ot X *
3. cover page - - 32.990,-
Back cover - - 39.990:-

Digital ad requirements
We accept digital files, prefer-
ably PDFs. Proofs may also be
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sent, allow for at least a week. 1/4 page single issue 4.990,-
Resolution: 300 dpi (or higher) 1/4 side annual deal (per placing) 2.990,-
Color space must be CMYK.
Printing method: Offset

RELEASE SCHEDULE 2012

Materials : e No. P03 WEEK ppeel e THEME
Please mark ads with advertiser’s
e ainl feaue fin wdsfeh dhe a@ 1 05.01 1 07.12 Group test of flatscreens, 40-42", economy range
is to be published. All materials 2 02.02 5 11.01 Group test of flatscreens, 60-65"; CES in Las Vegas; 5.1 speakers
to be sent digitally to: 3 01.03 9 08.02 Integrated amplifiers; high-end home theatre
christian@hl-media.no 4 29.03 13 07.03  Complete 5.1-solutions; DAB-radios

5 10.05 19 11.04 Camcorders; docking-units (iPod, iPad, Android)
Facsimile articles may be

vl 6 14.06 24 18.05 Group test of flatscreens, 46-50" upper range; sound on-the-go
requested after publication.
. . 7 02.08 31 20.06 Group test of flatscreens, 40-42", mid-range; 2.1 speakers

Please provide the issue number
and relevant pages numbers. 8 30.08 35 01.08 EISA-special; home theatre receivers

9 04.10 40 05.09 Floor-standing speakers, economy range; IFA-convention in Berlin
Further questions may be 10 01.11 44 03.10 Floor-standing speakers, upper range; Blu-Ray players
directed to Christian von Schack: 1 29.11 48 01.11 Group test of flatscreens 46-50" mid-range; Xmas gifts
christian@hl-media.no

01 03.01.13 1 12.12 Group test of flatscreens, 40-42", economy range

Materials due at ad close. Cancellation: 6 weeks prior to publication




